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The annual report has been prepared in Danish and English. The 
Danish version is prevailing in case of misunderstandings arising out 
of the English translation.

Vision
We create results for our customers 
by being a sustainable and innovative 
world-class supplier of a broad range 
of quality crop protection products. 
Value creation shall match the best 
among peer companies for the benefit of 
all stakeholders.    

Mission
We help improve quality of life for 
the world’s population by supplying 
products that help farmers increase 
yields and quality of crops to satisfy the 
global demand for food, feed, fibre and 
energy. 

values
•   We achieve ambitious goals
•   We are innovative
•   We decide and act
•   We recognize results	
•   We are good corporate citizens


